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1. Introduction 

This report has been prepared by Incomes Data Research (IDR) and, as requested, it provides 

market salary data for the following role(s):  

 

• Digital Communications Officer 

 

2. Market salary data 

This section presents the market salary data. We aim to provide a minimum of three sources 

of information for each job to enable ‘triangulation’ of the results, and thereby provide the 

widest possible assessment of the market for this role.  

 

 

2.1. Market data 

The following sections provide the aggregate market salary for full-time Digital 

Communications Officer. 

 

 

2.1.1. Recruitment data 

The data in this section is based on analysis of recruitment salaries for a similar role(s). It is a 

guide to starting pay for these roles, and in some cases also provides a guide to the maximum 

that might be achieved. 

 

Social Media Executive 

Region Range £pa Typical £pa 

Scotland 20,000 - 28,000 23,000 

Source: Hay Salary and Recruiting Trends 2019. 

 

 

 

 



 
 

 

 

2.1.2. NHS Scotland data 

In this section we provide data from the NHS the information is on the salary range for the pay 

band likely to cover comparator jobs in the NHS. The NHS is the largest employer in the UK and 

as such plays a key role in influencing the market for many non-medical roles, particularly in 

education, given the links between parts of higher education and the NHS. 

 

Social Media and Digital Communications Officers are typically employed on Band 5 and the 

current salary range is between £24,670 and £30,742 a year.  

 

 

 

2.1.3. Other sources 

Digital Marketing Assistant, Rank 5 

Selection criteria Lower quartile (£) Median (£) Upper quartile (£) 

National 26,091 30,696 35,300 

Charity and Welfare 24,265 28,547 32,829 

Professional Institutes Education Health 26,091 30,696 35,300 

Public Administration 25,569 30,082 34,594 

Scotland 26,874 31,616 36,359 

Source: Professional and managerial survey 

  



 
 

 

3. Job advertisements 

This section details current comparable vacancies from our database of advertised positions. 

 

3.1. Data and summary 

 

Digital Communications Officer - advertised positions summary 

 Minimum Maximum 

Average £28,141 £30,698 

 

Digital Communications Officer - job advertisements 

Reference 

ID 
Organisation Job title Min Max Hours Location 

AC929 The University of 

Edinburgh 

Content Designer £28,331 £32,816 Full Time Edinburgh 

AC930 University of 

Birmingham 

Digital Marketing 

and 

Communications 

Officer 

£27,511 £30,046 Full Time Birmingham 

AC931 University of Bath Skills 

Communications 

Officer 

£26,715 £32,817 Part 

Time 

Bath 

AC932 University of 

Greenwich 

Communications, 

Events and 

Engagement 

Officer 

£23,754 £26,715 Full Time London 

AC933 Cardiff University Communications 

Officer 

£27,511 £31,866 Full Time Cardiff 

IN578 Concern 

Worldwide 

Social Media 

Officer 

£29,877 £29,877 Full Time London 

IN579 British Lung 

Foundation 

Media Officer £30,000 £30,000 Full Time London 



 
 

 

IN580 Battersea Dogs & 

Cats Home 

Content 

Marketing Officer 

£29,950 £29,950 Full Time London 

IN581 The Bell 

Foundation 

Digital 

Communications 

Co-ordinator 

£26,609 £31,304 Full Time Cambridge 

IN582 Human 

Fertilisation and 

Embryology 

Authority 

Social Media and 

Digital 

Communications 

Officer 

£29,745 £29,745 Full Time London 

IN583 UK Statistics 

Authority 

Digital 

Communications 

Officer 

£29,540 £32,540 Part 

Time 

London 

 

 

 

3.2. Job advertisements 

The following pages present the job advertisements for the above vacancies.  



Content Designer

The University of Edinburgh - Website and Communications 

Location: Edinburgh 

Salary: £28,331 to 
£32,816 
UE06 

Hours: Full Time

Contract Type: Permanent

Placed On: 30th 
January 
2020

Closes: 27th 
February 
2020

Job Ref: 051284

View Employer Profile

Apply

Information Services Group

We are looking for an experienced content designer to join us in the 
University of Edinburgh Website and Communications team. If you're 
passionate about using evidence-based approaches to create great content 
that meets users' needs, we want to hear from you.

We are embarking on a major project to launch the new University web 
publishing platform and to improve web services. You will have the 
opportunity to make a difference to students and staff by improving the 
content for high-profile services like the University website, and the student 
and staff portal (MyEd). This role will continue beyond the delivery of the new 
platform, to support the service and contribute to a continuous improvement 
model enhancing the service for our users.

You will also carry out user research activities such as usability testing and 
interviews. So if you are interested in user experience, we are particularly 
keen to hear from you.

You will have the opportunity to collaborate with an engaged and growing 
community of content and user experience practitioners within the University, 
and across other organisations. This role will help empower non-specialist 
colleagues to plan effective digital content.

This position is open-ended, based in our refurbished offices at Argyle House 
in central Edinburgh.

For further information about this role, please contact Duncan Stephen: 
duncan.stephen@ed.ac.uk

Closing Date: 27-FEB-2020 at 5pm GMT

For further particulars and to apply for this post please click on the 'apply' 
button above



Digital Marketing and 
Communications Officer

University of Birmingham - College of Engineering and 
Physical Sciences 

Location: Birmingham 

Salary: £27,511 to 
£30,046 With 
potential 
progression 
once in post 
to £33,797 a 
year. 

Hours: Full Time

Contract Type: Fixed-
Term/Contract

Placed On: 23rd 
January 
2020

Closes: 6th 
February 
2020

Job Ref: 52144

Apply

Fixed Term Contract up to 29 January 2021

Full time starting salary is normally in the range £27,511 to £30,046. With 
potential progression once in post to £33,797 a year.

Working under the direction of the Marketing Manager, the postholder will be 
responsible for devising and delivering a Digital Marketing and 
Communications Strategy for the College of Engineering and Physical 
Sciences which meets the needs of the College and the expectations of an 
ever more ‘content-hungry- consumer. The role will involve delivering a step-
change in the digital content produced by the College and champion the use 
of digital marketing and social media in the College thus helping create a 
culture change in the way things are done.

The postholder will research, plan and develop a schedule of digital marketing 
activities to enhance key College communications, the marketing of 
undergraduate and postgraduate programmes and research strengths and 
highlights. The schedule will meet agreed business objectives and the 
postholder will be responsible for ensuring that work is completed to deadline 
and that they feedback progress.

The postholder will produce a digital and online recruitment content strategy 
to enhance communications and support the College marketing and 
recruitment strategy. They will proactively produce (plan, film and edit) student 
and staff videos for each academic school and for priority programmes. They 
will capture highlights and interviews at key events, such as the 
Applicant/Offer-holder Visit Days and Open Days, in digital format for use on 



the website and in applicant communications and create a library of new 
media content for use across the College for a variety of purposes.

This post requires flexibility to undertake occasional work outside of normal 
working hours – evenings and weekends, when required.

Informal enquiries to Natasha Nelson, n.l.nelson@bham.ac.uk or telephone 
0121 414 2974

Skills and Experience Required:

• Degree-level education or relevant work experience in a similar role.
• Substantial experience of working in a marketing, communications 

and/or events environment
• Experience of successfully developing social media campaigns and 

digital technology for marketing and communications
• Understanding and appreciation of the differing language and tone 

used in social media settings.
• Experience of working with a Customer Relationship Management 

system for communications and event management
• Proven copywriting, editing and proof-reading skills.
• Strong written communication skills, including the ability to write clearly 

and concisely for a wide range of audiences.
• Ability to work independently, accurately and to deadlines within a team 

environment.
• Proven ability to work on multiple projects concurrently, managing 

workload appropriately to achieve specified outcomes within required 
timeframes and to the required standard.

• Experience of working with Content Management Systems (CMS).
• Project management experience, and knowledge of running and 

managing recruitment campaigns.
• Experience of planning and creating video content
• Excellent interpersonal skills, including the ability to use tact and 

diplomacy when dealing with difficult situations, and a can-do attitude
• An understanding of what equality and diversity is and why it is 

important, including an ability to learn about relevant policies and 
procedures relating to equality and diversity.

To download the details of this position and submit an electronic application 
online please click on the Apply Online button below, alternatively information 
can be obtained from http://www.birmingham.ac.uk/staff/jobs/index.aspx

We value diversity at The University of Birmingham and welcome 
applications from all sections of the community

Valuing excellence; sustaining investment

Advert information

Type / Role:

Professional or Managerial

Subject Area(s):

PR, Marketing, Sales & Communication

Location(s):

Midlands of England



Skills Communications 
Officer (Part Time)

University of Bath - Skills Centre 

Location: Bath 

Salary: £26,715 to 
£32,817 
pro rata, 
Grade 6 

Hours: Part Time

Contract Type: Permanent

Placed On: 29th 
January 
2020

Closes: 16th 
February 
2020

Job Ref: SB7429

Apply

Interview Date: Tuesday 25 February 2020

We are seeking to appoint a highly motivated and talented individual with the 
skills and experience to take a lead role in the design and implementation of 
the Skills Centre’s communications strategy here at the University of Bath. 
The aim of this strategy is to promote centrally-delivered and embedded skills 
provision to students and staff to increase engagement, take-up and impact at 
the University. You will be an experienced communications professional able 
to lead on a wide range of activities including the design, implementation and 
evaluation of communication campaigns, identification and utilisation of 
effective methods and channels within the University, as well as 
communicating key messages to boost the internal profile of skills to all. You 
will also play a lead role in the design and delivery of a regular skills 
newsletter and a skills and employability induction week for new and returning 
students at the start of each academic year.

Additionally, the post-holder will fulfil a co-ordinating role in helping bring 
together the University’s central skills providers to identify and communicate 
key messages to students and staff about the availability of skills 
development opportunities in a timely and engaging way, also supporting the 
ongoing development of the University’s MySkills portal to drive up levels of 
student engagement and usage.

You will bring a creative and rigorous approach to this exciting new role 
together with the organisational skills needed to bring new ideas to fruition 
successfully. You will be able to work independently as well as in a team, and 
manage a significant and diverse workload and demanding deadlines. An 
excellent communicator with experience of working across a wide range of 
media, you will work closely with members of the Centre’s Leadership Team 
and stakeholders at all levels across the University. 

As the successful post-holder you will join our Centre, which is a central 
Professional Service within the University comprising 60 staff fulfilling 



leadership and management, teaching, operational, technical and 
administrative support roles. Centre staff are located in two main locations on 
the University campus. You will join an Operations team of nine staff, which 
has lead responsibility for a wide range of areas, both strategic and 
operational, including marketing and communications, digital resource 
development, staff development and health and wellbeing for Centre staff and 
quality assurance and evaluation.

This post is a Part-time post working 18.25 hours per week (0.5 FTE) You will 
be based within the Skills Centre reporting to the Deputy Head.

If you wish to make an informal enquiry please contact Sarah Williment, 
Deputy Head, Skills Centre –  or 01225 384355.

Email details to a friend

Further details:

• Job Description & Person Specification

• Terms of Employment

The University of Bath is an equal opportunities employer and has an 
excellent international reputation with staff from over 60 different nations. To 
achieve our global aspirations, we welcome applicants from all backgrounds.

Advert information

Type / Role:

Clerical

Subject Area(s):

Administrative

PR, Marketing, Sales & Communication

Student Services

Location(s):

South West England



Communications, Events and 
Engagement Officer

University of Greenwich - FEH Recruitment, Marketing & 
Admissions 

Location: London 

Salary: £23,754 to 
£26,715 
plus 
£4,800 
London 
weighting 
per annum 

Hours: Full Time

Contract Type: Permanent

Placed On: 20th 
January 
2020

Closes: 3rd 
February 
2020

Job Ref: 2191-E-E

View Employer Profile

Apply

FEH Faculty Administration & Support

Location: Avery Hill campus

Interview Date: To be confirmed

The role

We have an exciting new role in the Faculty of Education, Health & Human 
Sciences’ Marketing, Events and Communications Team. The 
Communications, Events and Engagement Officer will undertake a wide 
range of communication and engagement activities, and events to support the 
Faculty of Education, Health and Human Sciences and the Institute for 
Lifecourse Development. You will help to build an integrated brand identity for 
the Faculty and Institute as well as supporting the development and delivery 
of an internal communications strategy to promote and enhance staff 
experience, staff engagement and wellbeing. 

Your profile  

We are looking for someone with an understanding of internal and external 
communications, CRM databases and project management. You will need to 
have experience of digital and social media, producing publications, and 
organising and promoting events.

You should possess excellent communication and interpersonal skills (in 
writing, over the telephone and in person) and have the ability to build strong 
and positive working relationships with key stakeholders. 

You will have excellent organisational skills and have the ability to plan and 
prioritise a busy schedule of work. You will have strong IT skills and enjoy 
multitasking. 



Comfortable with rapid change, you will be part of a close-knit team with 
shared objectives. 

Why choose us?  

The University has been established for over 125 years and is an exciting and 
rewarding place to work. Situated on three beautiful campuses at Greenwich, 
Avery Hill and Medway, the University boasts state-of-the-art facilities and an 
international student and staff community. 

Awarded Silver in the 2017 Teaching Excellence Framework, the University 
has a growing reputation for teaching and learning, an attractive portfolio of 
academic programmes, and highly talented and motivated staff. We specialise 
in high quality, professional degrees at undergraduate and postgraduate level.

Should you have any queries please contact the HR Recruitment Team 
on HR-Recruitment@gre.ac.uk

We are looking for people who can help us deliver our mission of transforming 
lives through inspired teaching and research, through our values.

Advert information

Type / Role:

Clerical

Subject Area(s):

Administrative

PR, Marketing, Sales & Communication

Location(s):

London



Communications Officer

Cardiff University - College of Physical Sciences 

Location: Cardiff 

Salary: £27,511 to 
£31,866 
p.a., 
Grade 5 

Hours: Full Time

Contract Type: Permanent

Placed On: 28th 
January 
2020

Closes: 13th 
February 
2020

Job Ref: 9551BR

Apply

Based in the College of Physical Sciences and Engineering Communications 
and Marketing Team, you will play a crucial role in raising the profile of our 
Schools to a range of audiences through a variety of channels.

You’ll be responsible for the production and dissemination of high quality, 
creative content to support effective tactical campaigns with a particular focus 
on student recruitment, as well as reputation building for the College and its 
constituent Schools. With a focus on creative copywriting, you will play a key 
role in creating content for a variety of campaigns and publications as well as 
creating rich content to be shared on our digital and social media channels.

You will be a highly creative and motivated individual with experience of 
working in a communications team, Public Relations agency or in journalism. 
Ideally, you will have an interest and experience in promoting the physical 
sciences. You will be an excellent writer and creative content generator, with 
the ability to turn complex subject matter into engaging content for a range of 
audiences.

This position is full-time (35 hours per week) and open ended.

Salary: £27,511 - £31,866 per annum (Grade 5)

For informal enquiries about this vacancy, please contact Amy 
Stackhouse StackhouseAJ@Cardiff.ac.uk

For further information about working at Cardiff University, please contact the 
College HR Team: PSE-HRTeam@Cardiff.ac.uk

Closing date: Thursday, 13 February 2020

Please be aware that Cardiff University reserves the right to close this 
vacancy early should sufficient applications be received.

Cardiff University is committed to supporting and promoting equality 
and diversity and to creating an inclusive working environment. We 
believe this can be achieved through attracting, developing, and 



retaining a diverse range of staff from many different backgrounds who 
have the ambition to create a University which seeks to fulfil our social, 
cultural and economic obligation to Cardiff, Wales, and the world.  In 
supporting our employees to achieve a balance between their work and 
their personal lives, we will also consider proposals for flexible working 
or job share arrangements.

Advert information

Type / Role:

Professional or Managerial

Subject Area(s):

PR, Marketing, Sales & Communication

Location(s):

Wales



Apply Now

Saved

Social Media Officer
Concern Worldwide (UK)

London

£29,877 a year

Social Media Officer

You will work closely with the Senior Digital Communications Officer to drive forward our digital strategy with a particular 

focus on the development of our social media channels.

Social Media Officer Responsibilities:

• Deliver a creative social media strategy that engages members of the public by showcasing the work of the charity

• Write, schedule and post content on all social media accounts (Facebook, Instagram, Twitter and LinkedIn), own the 

social media calendar and be a brand guardian for the creative aesthetic of all social channels

• Work closely with key stakeholders from across the charity to support campaign launches as well as events, 

publications and supplying support plans / schedules for social activity

• Provide regular reports and analysis of social media activities (using Hootsuite / Google Analytics)

- Setting the company -wide practice guidance of social media and train others where necessary

• Support Senior Digital Communications Officer with day-to-day initiatives, campaigns and forward planning

• Write engaging, impactful SEO friendly content across all formats to improve the charities organic reach

• Copywriting, including but not limited to social media posts, blog articles and event descriptions

Social Media Officer Requirements:

• Educated to degree level or equivalent

• Minimum 2 years’ experience in a similar role

• Developing social media channels, particularly Facebook, Twitter and Instagram

• Impeccable copy writing, attention to detail and ability to proof-read and edit

• Digital communications, either with an agency or in-house (ideally with a charity)

• Managing social media communities

• Delivering and evaluating social media campaigns and strategies

• Using social media account management tools, such as Hootsuite

• Creating and managing content plans

About Concern Worldwide (UK) Ltd:

Ending extreme poverty - whatever it takes

Concern Worldwide is a non-governmental, international, humanitarian organisation dedicated to the reduction of suffering 

and working towards the ultimate elimination of extreme poverty in the world’s poorest countries. Our mission is to 

transform the lives of people living in extreme poverty. We work with 25 million people each year, in some of the hardest to 

reach and most fragile places. Places prone to conflict, natural disasters, climate change and extreme hunger. When an 

emergency strikes, we are among the first on the ground. We use our voice to bring the stories of extreme poverty to world 

Find jobs Company reviews Find salaries | Employers / Post Job



Social Media Specialist jobs in London

Jobs at Concern Worldwide in London

Social Media Specialist salaries in London

leaders.

Location: London

Job type: Full Time, Permanent

Salary: £29,877 per annum

Closing Date: 9th February 2020

Interview Date: 20th February 2020

Ref: 91282
Concern Worldwide (UK) - 19 days ago - report job

- original job

Hiring Lab - Career Advice - Browse Jobs - Browse Companies - Salaries - Work at Indeed - Blog - About - Help Centre

© 2020 Indeed - Anti-Slavery statement - Privacy Centre - Cookies, Privacy and Terms



Apply Now

Saved

Media officer
British Lung Foundation

London E1

£30,000 a year

An exciting opportunity has arisen to join our team as a media officer.

Location: London, E1 8AA

Salary: Circa £30,000 per annum

Contract: Permanent

Closing date: 4 February 2020

Interview date: TBC

One person in five in the UK is affected by lung disease. As the only UK charity for people affected by all lung and 

respiratory diseases – from mild asthma through to lung cancer – the Asthma UK and British Lung Foundation Partnership 

is here for every one of them. We provide support, fund vital research, and campaign for better prevention, treatment and 

care.

An opportunity has arisen to join our high performing media team. Reporting to the senior media officer, your role will be to 

deliver creative communications to enable the charity to deliver its organisational strategy in a cost-effective and efficient 

way.

You will deliver an integrated social media and media relations service which generates both reactive and proactive 

opportunities and raises the profile of Asthma UK and the British Lung Foundation. Responding promptly and 

authoritatively to media requests, you will proactively identify and maximise media and social media opportunities across a 

range of outlets and channels.

You will be energetic and enthusiastic and bursting with ideas.

Interacting with colleagues at all levels and all teams across the organisation you will find this a great opportunity to 

develop your communications skills in a creative and energised workplace.

As well as a competitive salary, you’ll enjoy a range of benefits including our cycle-to-work scheme, interest-free annual 

season Travelcard loan, 30 days annual leave (plus bank holidays), pension scheme and much more.

This is a fantastic opportunity to contribute to an organisation committed to supporting everyone whose life is changed by 

lung disease.

(PDF, 96KB)

How to apply

Please apply for this role through our recruitment portal.

Apply for the role

British Lung Foundation

2 reviews
Read what people are saying about working here.

Find jobs Company reviews Find salaries | Employers / Post Job



Apply Now

Saved

Content Marketing Officer
Battersea Dogs & Cats Home

London

£29,950 a year

We are looking for a Content Marketing Officer to plan Battersea’s development and use of content to support the Content 

Marketing function.

About us

Battersea is here for every dog and cat and has been since 1860. We are a leading animal welfare charity and over the 

last 150 years we’ve grown from one home in London to three rescuing and rehoming centres across the South East. With 

c500 staff and 1000 volunteers, we have cared for over three million vulnerable animals. We also campaign tirelessly to 

make things better for dogs and cats; sharing our expertise and educating the public and policymakers about responsible 

pet ownership. Join us and make a difference for every dog and cat.

Our Marketing & Communications Team

Battersea’s Marketing & Communications department is responsible for communicating the breadth of the organisation’s 

work in an engaging and memorable way. Though our award-winning campaigns, we use our influence to affect change for 

dogs and cats within and beyond our gates; building Battersea’s reputation on a national and international scale. Our work 

involves everything from innovative integrated advertising campaigns to rehome our animals, to supporting other 

departments with their strategic objectives. We also manage Battersea’s online communities, offer brand guidance, deliver 

innovative digital activity, and manage internal communications, ensuring that staff and volunteers stay informed and 

engaged. The department’s ultimate goal is to raise awareness of Battersea’s work, so we can be here for more dogs and 

cats.

Content and Communities team

Within the Marketing & Commercial department sits the Content and Communities team. We manage Battersea’s multiple 

social media platforms and design and produce content in order to support the organisation’s core strategic objectives, 

and to educate our online communities about the work that Battersea does.

What we can offer you

Our dedicated people mean that we can be here for every dog and cat. Whether you are sharing an office with our dogs or 

directly caring for our cats, our animals show their appreciation every day. There is no better reward than seeing the 

difference you make to the lives of our dogs and cats first-hand; although we also provide a wide range of employee 

benefits, including:

• 28 days of annual leave (plus 8 days paid public holidays) per year

• Generous pension contributions – up to 10% employer contribution

• Free healthcare cash plan, where you can claim for a range of treatment including dental (£120), optical (£120), 

physiotherapy, chiropody and acupuncture (£300) every year

Battersea Dogs & Cats Home

15 reviews
Read what people are saying about working here.

Find jobs Company reviews Find salaries | Employers / Post Job



Content Marketer jobs in London

Content Marketer salaries in London

• Annual interest-free season ticket loans

• Discounted gym memberships and cycle to work schemes

• Life insurance

So, if you are passionate about dogs, cats and about our work, then we’d like to hear from you.

For full details, including our job applicant privacy notice, please download our recruitment pack. You can apply by 

visiting our online application portal. All applications must be submitted before the closing date advertised.

Battersea Dogs & Cats Home - 3 days ago - report job

- original job

Hiring Lab - Career Advice - Browse Jobs - Browse Companies - Salaries - Work at Indeed - Blog - About - Help Centre

© 2020 Indeed - Anti-Slavery statement - Privacy Centre - Cookies, Privacy and Terms



Apply Now

Saved

Production Coordinator jobs in Cambridge

Jobs at The Bell Foundation in Cambridge

Production Coordinator salaries in Cambridge

Digital Communications Co-ordinator
The Bell Foundation

Cambridge

£26,609 - £31,304 a year

The Bell Foundation is a Cambridge based educational charity working to overcome exclusion through language education 

and is delivering its vision through three strategic programmes which focus on pupils, young people and those involved 

with the criminal justice system for whom English is an Additional Language. The Foundation has an exciting new 

opportunity to assist and support the communication and marketing of the organisation’s assets. 

Position: Digital Communications Co-ordinator 

Location: Cambridge, Cambridgeshire 

Job type: Full Time, Permanent 

Salary: £26,609 to £31,304 per annum 

Closing date: 9am on Thursday 13 February 2020 

Interviews: Thursday 20 February 2020 

About the role:

We are looking for a proactive, solution-focussed and self-motivated individual. A logical and systematic thinker, your role 

will involve co-ordinating multiple projects, and managing data collection, evaluation and management. You will provide 

support for the marketing of the Foundation’s training, publications, events as well as the website, social media and 

creative mediums. 

About you:

You will have experience working in a comparable role focusing on digital communications, 

Co-ordinating and managing projects delivered both with external partners and internal teams. You will have excellent 

communication skills, the ability to interact effectively at all levels. You can work at pace to deadlines whilst maintaining a 

high level of accuracy and attention to detail. You are flexible, and able to work on your own initiative and as a central part 

of the team. 

The Bell Foundation is committed to promoting and safeguarding the welfare of children and young people and expects all 

staff to share this commitment. A DBS check will be requested in the event of a successful application. 

Ref: 91631
The Bell Foundation - 9 days ago - report job

- original job

Find jobs Company reviews Find salaries | Employers / Post Job



Apply Now

Saved

Social Media and Digital Communications Officer
Human Fertilisation and Embryology Authority

London

£29,745 a year

The HFEA strives to:

• be an effective regulator commanding stakeholder confidence by ensuring compliance with the law

• inform patient choice, securely hold personal data, and maximise public understanding (of available and developing 

treatments, embryology research, and the HFEA and its role)

• encourage consistently high quality standards of treatment and research in the sector by putting the patient 

experience first

• be an effective organisation with strong governance that adds value and reduces bureaucracy

• ensure the HFEA and the sector keep abreast of new scientific and research developments through continued 

collaborative working with scientific and professional bodies

• recognise and address the needs of the HFEA’s many and varied audiences, and specifically to consider the patient 

experience in all our work.

We are looking for a Social Media and Digital Communications Officer to join our Communications team at the Human 

Fertilisation and Embryology Authority. The postholder will play a key role in our organisation, contributing to our public 

voice. 

This is a dynamic role, dealing with cutting-edge and occasionally sensitive subjects. You will maintain, monitor and 

improve our digital and social channels including our website, Clinic Portal, Twitter, Facebook, LinkedIn and YouTube, 

creating thoughtful and engaging content for a variety of stakeholders. You’ll have the ability to draft content to be used 

across our digital and social media platforms and using analytics, you will report on the success of our digital channels and 

recognise areas for improvement.

This role is suited to a self-starter with experience in the field of social media and digital communications who can use their 

own initiative and come up with new and interesting ways to do things. As part of the Communications team, you will 

support and lead on a variety of projects including podcast and video production, creating infographics, and developing 

campaigns. 

This is an excellent opportunity for an innovative individual to work in a topical sector. If you would like to discuss any 

aspect of the role please contact esther.pettinger@hfea.gov.uk. For more information about the HFEA please go the HFEA 

website. 

Interviews will take place onTuesday 25 Februaryand Thursday 27 February 2020

Current location: 10 Spring Gardens, London (planned moveto Stratford, London, in late 2020)

We are keen to recruit people with a wide range of skills and experiences and an understanding of issues for a range of 

people using our services.

We welcome applications from people, regardless of age, disability, gender, gender reassignment, race, religion or belief, 

sexual orientation, marital or civil partnership status or pregnancy or maternity status.
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Our Equality Objectives include building a diverse workforce, ensuring staff are treated fairly at work and ensuring all staff 

have the learning and development they need on equality and human rights in order to undertake their job role.

We use monitoring information provided by our staff and by job applicants to check that we do not discriminate in 

employment and to plan any positive action to address inequality.

To stay safe in your job search we recommend that you visit SAFERjobs (https://www.safer-jobs.com), a non-profit, joint 

industry and law enforcement organisation working to combat job scams. Visit the SAFERjobs website for information on 

common scams and to get free, expert advice for a safer job search.
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Digital Communications Officer
UK Statistics Authority

London

Part-time, Permanent

£29,540 - £32,540 a year

The post reports to the Digital Communications Manager. There is currently no line management responsibility for this 

post. Specific responsibilities include: 

• Managing day-to-day maintenance of the website to ensure that the information online is accurate and up-to-date. 

• Ensuring all content is of high editorial quality, consistent with tone and style guidelines, accessible for online users, 

optimised for search engines and provides a consistent user experience. 

• Helping create engaging content (images, copy, video, etc.) and other digital assets for a variety of audiences in 

WordPress that is consistent with principles, tone, style guidelines and accessible for online readers; 

• Monitoring and optimising digital content for search performance, applying analysis to ensure content is always 

performing at its best; 

• Using website analytics to review, test and improve performance of content and user journeys. 

• Using and developing social media channels to enhance digital engagement opportunities monitoring outputs and 

reactions as required; 

• Coordinating and working with internal and external stakeholders in planning, developing, delivering and promoting 

digital content in line with organisational priorities; 

• Working with internal and external stakeholders to help shape the website content and support development of the 

digital content strategy, to manage and deliver scheduled content projects and solutions within the plan. 

• Managing key relationships with stakeholders and suppliers, to ensure best practice is maintained and content is 

current. 

• Working with the communications team to create and develop website content and activity for Twitter, LinkedIn and 

other channels. 

• Collaborating with communications leads to plan, schedule and promote content based on organisational projects 

and priorities. 

• Sharing knowledge and best practice with other areas of the organisation and help develop an understanding of 

digital ways of working. 

• Proactively remain up to date with innovations and emerging trends in the digital and government sectors and 

identify opportunities to harness new developments to further the organisation’s aims. 

• Providing help and support where necessary to other team members.

Responsibilities

Person Specification criteria

Essential 

• Knowledge of digital communications functions. 

• Practical experience of creating content for web/social media, evaluating content and identifying opportunities. 

• The ability to establish effective long-term relationships with others, built on mutual respect and trust. 

• Excellent organisational skills, able to maximise time and productivity. 

• Able to work collaboratively across teams and departments to achieve shared goals. 
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Desirable 

• Knowledge of traditional communications and press functions, and a willingness to support other team members 

with communication and engagement activities. 

• Experience of using digital publishing and monitoring platforms, such as WordPress and Hootsuite. 

• Knowledge of graphic design and Adobe Creative Cloud software.

Behaviours

We'll assess you against these behaviours during the selection process:

• Managing a Quality Service

• Delivering at Pace

• Communicating and Influencing

• Working Together

Technical skills

We'll assess you against these technical skills during the selection process:

• Knowledge of digital communications functions.

• Practical experience of creating content for web/social media, evaluating content and identifying opportunities.

Benefits

Benefits

As well as a competitive salary, you'll enjoy: 

• Generous holiday allowance – 25 days annual leave, rising to 30 days after 5 years’ service in addition to public 

holidays; 

• Good work-life balance – working options including flexible working arrangements Monday to Friday between 7am 

and 7pm; 

• Strong ethos of equality and diversity; 

• Up to 3 days paid leave per year for voluntary opportunities; 

• Maternity, adoption or shared parental leave of up to 26 weeks full pay followed by 13 weeks of statutory pay and a 

further 13 weeks unpaid, and statutory paternity leave of 2 weeks plus an additional week of departmental paternity 

leave all at full pay; 

• Highly competitive contributory Civil Service Pension; 

• Career development and progression – Career pathway options such as apprenticeships and recognised 

qualifications for a variety of professions are available; 

• Free onsite car parking in Newport and Fareham; 

• Cycle to work scheme
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